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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.





Bloom's Cognitive Levels of Learning (BCLL)
	Remember
	L1
	Apply
	L3
	Evaluate
	L5

	Understand
	L2
	Analyze
	L4
	Create
	L6









Part - A 



Max.Marks:20


[image: image1.wmf]Answer all QUESTIONS.
	
	
	BCLL
	CO(s)
	Marks

	1
	Define “Product”.
	L1
	CO1
	[2M]

	2
	Give the definition of “New Product”.
	L1
	CO2
	[2M]

	3
	Define “Retailing”.
	L1
	CO3
	[2M]

	4
	Define “Service”.
	L1
	CO4
	[2M]

	5
	What is “service design”? 
	L2
	CO5
	[2M]

	6
	Define “Service Quality”.
	L1
	CO6
	[2M]

	7
	Describe “Product Cannibalization”.
	L2
	CO1
	[2M]

	8
	What is “Cost-plus pricing?
	L2
	CO3
	[2M]

	9
	Why services cannot be stored?
	L2
	CO5
	[2M]

	10
	What are service metrics?
	L1
	CO4
	[2M]








           Part – B


   
 Max.Marks:50

ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	
	 
	
	BCLL
	CO(s)
	Marks

	11.
	a)
	Explain the different ways in which you can classify Industrial goods, by quoting suitable examples.
	L2
	CO1
	[5M]

	
	b)
	Take any FMCG company of your choice, show its products/ brands and mention in detail about its Product Mix, Product Line - Length, Width, Depth and Consistency.
	L4
	CO1
	[5M]

	
	
	
	
	
	

	12.
	a)
	What is Idea Generation? Describe a few sources and techniques of idea generation? 
	L6
	CO2
	[5M]

	
	b)
	Describe the various stages involved in the evaluation and launch of a new product.
	L3
	CO2
	[5M]

	
	
	
	
	
	

	13.
	a)
	Describe the various types of retailers you know mentioning about their size, type, format, SKUs.
	L3
	CO3
	[5M]

	
	b)
	What are the various factors that marketers would check post product launch? Explain.
	L4
	CO3
	[5M]

	
	
	
	
	
	

	14.
	a)
	Distinguish between goods and services.
	L4
	CO4
	[5M]

	
	b)
	Elaborate on the 7Ps of services quoting suitable examples.
	L2
	CO4
	[5M]

	
	
	
	
	
	

	15.
	a)
	What is high involvement and low involvement in services? Explain.
	L2
	CO5
	[5M]

	
	b)
	Illustrate the role of intermediaries in services.
	L3
	CO5
	[5M]

	
	
	
	
	
	

	16.
	a)
	Explain a few Problems faced by Industrial services.
	L2
	CO6
	[5M]

	
	b)
	Explain the SERVQUAL model in detail.
	L2
	CO6
	[5M]

	
	
	
	
	
	

	17.
	a)
	Explain market fit.
	L2
	CO1
	[4M]

	
	b)
	Roel of meaningful spend in Market analysis.
	L1
	CO2
	[3M]

	
	c)
	Write a short note on “Warehouse clubs”.
	L1
	CO3
	[3M]

	
	
	
	
	
	

	18.
	a)
	What is core service?
	L2
	CO4
	[4M]

	
	b)
	What do you understand by distribution of services?
	L2
	CO5
	[3M]

	
	c)
	What is service gap?
	L1
	CO6
	[3M]
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