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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.

ANSWER ANY 5 OUT OF 8 QUESTIONS. EACH QUESTION CARRIES 14 MARKS.

	1.
	a)
	Describe various Benefits and Myths of Entrepreneurship in detail.
	[7M]

	
	b)
	“Success Rate of Entrepreneur depends on their experience and family back up”. Explain.
	[7M]

	
	
	
	

	2.
	a)
	Explain how to Identify Entrepreneurial styles and business opportunities?
	[7M]

	
	b)
	State the strategies to Identify potential problems that may arise in  the market. 
	[7M]

	
	
	
	

	3.
	a)
	Explain the various business models in detail.
	[7M]

	
	b)
	Differentiate between Start Up Venture and Small Business.
	[7M]

	
	
	
	

	4.
	a)
	Determining of Break-Even Point is most important element of an entrepreneurship. Justify the statement with an example.
	[7M]

	
	b)
	Explain the various sources of finance for an entrepreneurship.
	[7M]

	
	
	
	

	5.
	a)
	Critically Evaluate the various styles of Leadership.
	[7M]

	
	b)
	Explain in detail about significance of Project Management. 
	[7M]

	
	
	
	

	6.
	a)
	Explain the various steps involved in measuring effectiveness of Channels.
	[7M]

	
	b)
	“Various Government schemes enhances the production ability of an entrepreneurship”. Justify the statement. 
	[7M]

	
	
	
	

	7.
	a)
	Explain the Characteristics, Qualities and skills of an entrepreneurship.
	[7M]

	
	b)
	“Choosing an entrepreneurship as career option is a best way of self-reliance” Discuss.
	[7M]

	
	
	
	

	8.
	a)
	Explain the various methods of finding and understanding Customer problems. 
	[7M]

	
	b)
	Define Customer Segmentation and Targeting and explain its characteristics.
	[7M]
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