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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	Explain the importance of pre-marketing.
	[3M]

	2.
	What is Market demand and market potential?
	[3M]

	3.
	Describe concept testing
	[3M]

	4.
	What is a service?
	[3M]

	5.
	Role of a customer? Explain.
	[3M]

	6.
	What are service metrics?
	[2M]

	7.
	What is a product?
	[2M]

	8.
	Product Planning definition
	[2M]

	9.
	Write the definition of product planning.
	[2M]

	10.
	What is SERVQUAL?
	[2M]











Part – B


   
 Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	
	Define a Product explain its meaning and the dimensions of a product.
	[10M]

	
	
	
	

	12.
	a)
	Explain the process of New product development.
	[5M]

	
	b)
	Brainstorming is one of the best methods of idea generation and evaluation - Elucidate
	[5M]

	
	
	
	

	13.
	
	Pricing strategies are the means to achieve the organizational objectives - Elucidate
	[10M]

	
	
	
	

	14.
	a)
	What is service? Explain in details the classification of services.
	[5M]

	
	b)
	Enumerate the differences between services and physical goods.
	[5M]

	
	
	
	

	15.
	a)
	Explain the consequences of customer involvement in production process.
	[5M]

	
	b)
	Highlight the steps in the process of service delivery with examples.
	[5M]

	
	
	
	

	16.
	a)
	What are service Level Objectives? Explain its uses.
	[5M]

	
	b)
	Explain in details the challenges and problems of service quality in India.
	[5M]

	
	
	
	

	17.
	
	The world market is dominated by intermediate – Elucidate the role played by intermediaries with the relevant examples of any service industry.
	[10M]

	
	
	
	

	18.
	a)
	What are the essential tools for service design?
	[5M]

	
	b)
	Explain the Importance of cost of quality in services.
	[5M]
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