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Note:    a)  No additional answer sheets will be provided.

          

b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

          

c)  Missing data can be assumed suitably.








Part - A 



Max.Marks:25
Answer all QUESTIONS.
	1.
	What is a product? Point out the components of a product?
	[3M]

	2.
	What is meant by launching? Give examples for successful launching.
	[3M]

	3.
	Write a short note on concept development.
	[3M]

	4.
	Describe the role of people in service.
	[3M]

	5.
	Write a short note on the role of intermediaries in service process design.
	[3M]

	6.
	What do you mean by provider gap?
	[2M]

	7.
	Define product portfolio.
	[2M]

	8.
	Outline the need of service development
	[2M]

	9.
	What do you mean by zone of tolerance?
	[2M]

	10.
	Distinguish product marketing and services marketing.
	[2M]



                                                                         Part – B


            Max.Marks:50
ANSWER ANY FIVE QUESTIONS. EACH QUESTION CARRIES 10 MARKS.
	11.
	a)
	What do you understand by marketing strategy? Briefly write about the challenges in formulating marketing strategy?
	[5M]

	
	b)
	Examine the key changes affecting product marketing.
	[5M]

	
	
	
	

	12.
	a)
	State the barriers to the successful development of new products.
	[5M]

	
	b)
	Explain PLC with suitable examples.
	[5M]

	
	
	
	

	13.
	a)
	As a product manager you have to develop an action plan to launch a water purifier for a middle class segment. What is your action plan?
	[5M]

	
	b)
	Describe the stages in the new product development process.
	[5M]

	
	
	
	

	14.
	a)
	Explain the scope and unique characteristics of service.
	[5M]

	
	b)
	Discuss the S.T.P model in services marketing context with relevant examples.
	[5M]

	
	
	
	

	15.
	a)
	How does companies are designing service delivery system? Explain with suitable case.
	[5M]

	
	b)
	“Amusement theme parks have been forced to follow several competitive strategies to pull customers and generate revenue”. Comment on the statement.
	[5M]

	
	
	
	

	16.
	a)
	Discuss the GAPS model of service quality.
	[5M]

	
	b)
	Explain the SERVQUAL attributes with special reference to education institution.
	[5M]

	
	
	
	

	17.
	a)
	Distinguish between Product line and product mix
	[4M]

	
	b)
	What are the critical factors for product failure? Give examples.
	[3M]

	
	c)
	What are the key objectives of advertisement?
	[3M]

	
	
	
	

	18.
	a)
	What are the marketing related tasks to be carried out by service marketers because of the nature of services?
	[4M]

	
	b)
	Mention various tools for service design.
	[3M]

	
	c)
	How quality of service in a fast food restaurant can be measured?
	[3M]
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